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Comprehensive Water Conservation 
Program

 Designed to:

• Instill a permanent year-
round conservation ethic

• Bring about a permanent 
reduction in individual water 
use over the next decade 

• Build on and complement 
successful conservation 
initiatives at the local, state 
and national levels

• Be adaptable and flexible



Program Components

 Regulatory Initiatives

 Voluntary & Incentive-based 
Initiatives

 Education & Marketing 
Initiatives



Regulatory Initiatives

 Enhanced water conservation planning in 
consumptive water use permits

 Simplified Conserve Florida Guide

 Data collection efforts initiated 

STRATEGY: Require utilities to establish conservation plans with 

a numeric goal for water savings that is achievable. 

STRATEGY: Maintain current irrigation requirements for new 

agriculture development.



Regulatory Initiatives

 Rule development to expand and improve the 
District’s year-round landscape irrigation 
conservation measures

 Model year-round landscape ordinance developed

 Rule development under public review and 
comment; tentative date 
to go before Governing 
Board – October 2009

STRATEGY: Establish District-wide requirements for consistent, 

year-round landscape irrigation. 



Voluntary Initiatives

Leading by Example:

 Outdoor water audits 
completed in May

 Building on water-use 
efficiencies already 
implemented

 Indoor water audits 
completed in June

 Detailed report of findings 
and recommendations to be  
completed in August

STRATEGY: Reduce water use at District facilities.



Voluntary Initiatives
STRATEGY: Use recognition programs to encourage conservation 
beyond regulatory requirements. 

STRATEGY: Work with the Florida Department of Business and 
Professional Regulation, local governments and hospitality 
associations to improve water efficiency at restaurants and lodging 
establishments. 

 Piloting Water CHAMP in the 
Florida Keys, Summer 2009

 Partnership with FKAA, GLEE, 
Monroe County TDC and local 
lodging associations

 Participants can save more 
than 20 gallons of water per 
occupied room per night



Voluntary Initiatives

 Executed agreement with SJRWMD to 
become an official partner for the Water Star 
program in FY09

 Collaborating and providing technical support 
for local builders and contractors

 Developed Retrofit Water Star criteria

STRATEGY: Work with contractors, state agencies and local 

governments to promote the use of best available water efficient 

technologies in new development.



Voluntary and Incentive-Based Initiatives

Partnerships: We can’t  do it alone…

STRATEGY: Collaborate with FDACS, UF-IFAS, federal agencies 

and the agriculture industry to implement agricultural water 

conservation programs and best management practices. 

http://www.keysglee.com/index.html
http://www.treeo.ufl.edu/default.aspx
http://conservefloridawater.org/
http://www.swfwmd.state.fl.us/
https://www.fngla.org/members/application.asp
http://www.flra.com/
http://www.flra.com/
http://www.flra.com/
http://www.boma.org/
http://www.epa.gov/WaterSense/


Voluntary and Incentive-based Initiatives
STRATEGY: Strengthen existing and identify new financial incentives 
for water conservation. 

A record 44 Water Savings Incentive Program 
(WaterSIP) projects funded in FY09!

 Estimated water savings of more than 550MGY

FY10 Improvements

 New performance tracking 
requirements for award 
recipients

 User-friendly



Education & Marketing Initiatives
STRATEGY: Develop and implement an effective social marketing 
campaign that inspires an enduring water conservation ethic. 

Expanded role of

savewaterfl.com
as repository for educational tools/resources 



Education & Marketing Initiatives

Water Conservation Vendor Fair 
with more than100 attendees

WaterSense partner

 138 Local Governments support 
Governor’s April is Water 
Conservation Month Proclamation

 The Great Water Odyssey teacher 
training workshops in 14 counties

STRATEGY: Collaborate and coordinate with governments, non-

governmental organizations and regional partners.

STRATEGY: Build on existing programs and initiatives to institute 

educational water conservation programs in public schools. 



. 

Outreach & Education Tools

 Shower timers

 Reduce Your Use car magnets

 Rain gauges

 Restaurant water-served-only-on-demand cards 



Education & Marketing Initiatives

 Radio PSAs

 Cinema Ads

 Television 

PSAs

 Airport 

Partnerships

STRATEGY: Develop and implement an effective social marketing 

campaign that inspires an enduring water conservation ethic. 



Thank You!


